SOCIAL MEDIA ARKETING
A READY-RECK




FACTOR 1: PLATFORM SIZE

HOW LARGE IS THE PLATFORM?

6O O © J © o

Facebook  Youlube WhatsApp Instagram TikTok WeChat Reddit LinkedIn
3.1 BILLION 2.8 BILLION 3.0 BILLION 3.0 BILLION 1.9 BILLION 1.3 BILLION 1.2 BILLION 1.3 BILLION

(BANNED IN INDIA AND (ENTIRELY IN CHINA)
MANY OTHER REGIONS) .
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Telegram Snapchat Metaverse Twitter/X  Pinterest Quora Threads
1 BILLION 800 MILLION 700 MILLION 611 MILLION 570 MILLION 400 MILLION 320 MILLION

QO O ©®© & ® O 6

These are the latest available Global Monthly Active Userbase numbers for each platform




FACTOR 2: AGE GROUP

WHICH GENERATION ARE YOU TARGETING?

AGES 18-29 AGES 30-49

OGOOP®
il X MQ

AGES 50-64 AGES 63+

OOOPO OOD

Q@006

@ Linkedin @) YouTube ) Facebook Instagram (@) Pinterest @) TikTok €9 Twitter/X @) Reddit @ WhatsApp @) Quora @) Threads @) Metaverse WeChat



FACTOR 3: TIMING

WHEN DO PLATFORM USERS LOG ON?

DAILY AVERAGE USE MOST ACTIVE TIMES ON DAILY LOG-IN
ON SOCIAL MEDIA SOCIAL MEDIA ON LINKEDIN

@ <, 10am.-12pm
...~ (Tues-Thurs)

< . 10am.-1p.m.
0 , -2 (Weekdays) 40% log-in
daily
G ’ 12p.Mm.—6p.m.

2 hours '.;' Around 1
. o p.m
21 minutes Q ’ @

We highlight LinkedIn here as we work primarily with B2B businesses, for whom LinkedlIn is often the best-fit social media platform



FACTOR 4. GEOGRAPHY

WHICH REGION ARE YOU ACTIVE IN?

SOUTH AMERICA

High usage of OO

Rapid expansion of Q

MIDDLE EAST & AFRICA

Rapid increase In social media
penetration

Growth of ﬂ @ Q

Emerging interest in @

OO0 O0RPOOOIDIO®IOO

EUROPE

LinkedIn
Youlube
Facebook
Instagram

Pinterest

- (banned in India and
TikTok many other regions)

Twitter/X
Reddit
WhatsApp
Quora
Threads
Metaverse

WeChat

Highly connected on social media

Especially active on @

High usage of @ O Q0

ASIA

The largest user base across age
groups

Total userbase: ~2billion

China: dominant (~1.31billion
MAU in China alone)

India: @ strong,plus @) @ O

(~100million users)
® and @) growing among GenZ

NORTH AMERICA
High penetration of

il f Nl N©)

AUSTRALIA

Similar to North America in
social media use and
penetration

Strong presence of

f NN Nin



FACTOR 3: MATERIAL

WHAT KIND OF CONTENT ARE YOU PUTTING UP?

VIDEO

Video is the top-performing content
type across all social media platforms.

Long-form

o

Short-form

060

Native video sees
high engagement on

ing

IMAGES & VISUALS

|[deal for

© ®

Great for showing product details,
aesthetics, or design credentials

Images see more engagement than
text on all social media.

TEXT & THREADS
00

Best for thought leadership, technical
discussion, and commentary

Text sees lower engagement but is a
requirement for more detailed
communication

Formatting and quality of writing are
essential to improve engagement.



S0, HOW DO YOU
CHOOSE THE RIGHT
PLATFORM?
Here's a
simple chart

that coula
nelp.

SUBJECT

MATTER?
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TECH/SAAS STRATEGY: THOUGHT LEADERSHIP  +p ppET AGE -+ -
ENGINEERING/MANUFACTURING e i,
E-COMMERCE/ _ steatecr: mace/vibgo Focus oy preyer e ©:0-0
FASHION/LIFESTYLE BT U O:0+@®+0
COMMUNITY- swrcoweTon 66
BASED BUSINESS
IMMERSIVE/ o ERLTRRSEOWRASE
DIGITAL PRODUCTS
THOUGHT LEADERSHIP/ oo DEEP Q&A/TIPS ~----vvovvvvoneno
NICHE ... BRIEF UPDATES ++++++evvrsevessnero
PRODUCT LAUNCH oo BUILD ANTICIPATION -+~

“.... FEATURE EXPLAINERS -
USECASES AND < PROOF OF PERFORMANCE -~~~ (ink 0,
CASE STUDIES “.... PEER DISCUSSIONS ~++-+++---+-

< VISUAL STORYTELLING -
BRAND AWARENESS TREND RIDING - ---veevvveeennnnn.
TRAINING OR DEMOS STEP-BY-STEP FORMATS

“oo. LIVE ENGAGEMENT ----ooooeeevvnnenn




SUMMARY:

WHICH CATEGORY FITS YOU BEST

PLATFORM BEST FOR

@ LinkedIn Thought leadership; recruitment; posts for B2B, tech, SaaS, engineering industries
© YouTube Product demos; explainers; training

) Facebook Events; communities; targeted ads

nstagram Visual branding; e-commerce; product teasers

@ Pinterest Manufacturing visuals, design inspiration

€) TikTok Brand personality; behind-the-scenes

€9 Twitter/X Real-time updates; tech & media

@ Reddit Niche engineering communities; peer insight

@ WhatsApp Customer support, broadcast messaging

@ Quora Thought leadership; customer Q&A; FAQ; deeper topic insights
@ Threads Gen Z engagement; microblogging; real-time voices

@ Metaverse Immersive experiences; interactive demos



GET IN TOUCH WITH THE
SOCIAL MEDIA MANAGEMENT EXPERTS
TODAY.

www.motjuste.com



